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EXPERIENCE
> 7 YEARS

COVERAGE
> 50 CITIES

BEST PRACTICE

More than agency!

EXPERTISE
> 250 PROJECTS

CLIENTS
> 40 COMPANIES
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UNIQUE APPROACH
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FLEXIBILITY

BEST PRACTICE

We offer a perfect solution for any
budget and KPI




OUR EXPERTISE

EVENT
MARKETING
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CONSUMER
MARKETING

BEST PRACTICE

DIGITAL




2021

Winner in the category "Best Execution Events of B2C"
at the Silver Mercury Festival

Prize-winner of the festival "bemal 2020" in the
category "best sports event"

credentials

Operator of personal data in the Roskomnadzor
register

Member of the USAIS system

Partner of the project «For Honest Business»
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OUR CLIENTS
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OUR CLIENTS
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BEST PRACTICE




AGENCY PROJECTS

BEST PRACTICE. More than agency!




EVENT MARKETING

BEST PRACTICE. More than agency!
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’ MEGA KHIMKI MALL SPACE DEVELOPMENT
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BEST PRACTICE

AN ATTRACTIVE PLACE FOR BUYERS



2021

’ MEGA KHIMKI MALL SPACE DEVELOPMENT

g POP-UP STORE - - =
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BEST PRACTICE

AN ATTRACTIVE PLACE FOR BUYERS
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’ MEGA Belaya Dacha Mall NEW YEAR'S HOLIDAYS IN THE MALL

’ New Year 2021 i
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BEST PRACTICE

SANTA IN AN ELECTRIC CAR
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KRAFT HEINZ.

’ NEW YEAR’S PARTY

2021
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BEST PRACTICE

FIRST ONLINE PARTY OF OUR CLIENT
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g (RAFT HEINZ.
g NEW YEAR PARTY

2021
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BEST PRACTICE

FIRST ONLINE PARTY OF OUR CLIENT
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’ OPENING OF

"DREAM ISLAND"
SHOPPING MALL

GRAND OPENING CEREMONY

2021
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BEST PRACTICE
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g OPENING OF GRAND OPENING CEREMONY ~
"DREAM ISLAND" T e . )
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ACTORS VISITORS

> 400 > 80 000
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’ REEBOK FEST FITNESS FESTIVAL

’ 2018 - 2019

2021
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BEST PRACTICE

LARGEST RUSSIAN FITNESS EVENT
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FITNESS FESTIVAL

PARTICIPANTS
>18 000 peoples

- 2019
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’ REEBOK FESTs FITNESS FESTIVAL

’ 2018 - 2019 5 / - o
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VISITORS PARTICIPANTS

> 40 000 peoples > 18 000 peoples
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RUSSIAN POST YYACTUE B KOH®EPEHLUUU
’ STARTUP VILLAGE

BEST SPACE OF STARTUP CONFERENCE IN SKOLKOVO
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’ RUSSIAN POST BRAND INTEGRATION

’ STARTUP VILLAGE
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BEST PRACTICE

VISITORS SREAKERS
> 10 000 36
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’ SONY EXTRA BASS 1 SONY
PICTURES.

FESTIVALS 2019

BRAND INTEGRATION
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VK Fest Aisha's picnic

BEST PRACTICE

BRIGHT LOCATIONS AT THE 2019 SUMMER FESTIVALS
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’ SONY EXTRA BASS U
SONY PICTURES.
FESTIVALS 2019

2021

BRAND INTEGRATION
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BEST PRACTICE

BRIGHT LOCATIONS AT THE 2019 SUMMER FESTIVALS
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PRESENTATION OF NEW S — T
’ EARPHONES Z ' '/

’ SONY. PRODUCT PRESENTATION
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AIRPLANE CABIN ON THE 40TH FLOOR OF MOSCOW CITY




SONY. PRODUCT PRESENTATION

PRESENTATION OF NEW
’ EARPHONES
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BEST PRACTICE

UNIQUE AUDIO TOUR — QUEST IN MOSCOW CITY
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’ CALENDAR PRESENTATION e CLENDAR 2019 CALEN
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PRESENTATION OF THE PIRELLI CALENDAR
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METROPOLIS. ANNIVERSARY OF THE SHOPPING CENTER

’ CELEBRATION
10TH ANNIVERSARY
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BEST PRACTICE

THE MAIN EVENT OF METROPOLIS
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10TH ANNIVERSARY

’ METROPOLIS. ANNIVERSARY OF THE SHOPPING CENTER
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BEST PRACTICE

THE MAIN EVENT OF METROPOLIS
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BEST PRACTICE

BRAND LAUNCH IN RUSSIA



GAC MOTOR. CAR SALON

e SPIAS 2019
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BEST PRACTICE

BRAND LAUNCH IN RUSSIA
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RUSSIAN POST. EXHIBITION PARTICIPATION

’ SPIEF 2017-2018
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BEST PRACTICE

ST. PETERSBURG INTERNATIONAL ECONOMIC FORUM
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BEST PRACTICE

ST. PETERSBURG INTERNATIONAL ECONOMIC FORUM
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ADIDAS. URBAN SPACE

oo BASEMOSCOW
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ADIDAS.
’ BASEMOSCOW OPENING

CITY MUSIC FESTIVAL
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https://youtu.be/wWEHIXKdzelE

OPENING OF THE CREATIVE AND SPORTS SPACE IN GORKY PARK

BEST PRACTICE



https://youtu.be/wEHlXKdzelE
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NEW FORMAT OF WOMEN'S FITNESS TRAINING URBAN TRI



’ ADIDAS. WOMEN'S FITNESS FESTIVALS

’ URBAN TRI
IN GORKY PARK
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BEST PRACTICE

SPORTS TOWN WITH A SWIMMING POOL ON THE EMBANKMENT OF GORKY PARK




g ADIDAS. CONCERT IN GORKY PARK

’ URBAN TRI
IN GORKY PARK
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BEST PRACTICE

EVENING CONCERT OF POLINA GAGARINA
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BEST PRACTICE. More than agency!
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METABO. CHECK PROGRAMM
PROMO CAMPAIGN .
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NOBU NOJAPKM OT METABO

WIDE FEDERAL PROMO CAMPAIGN
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SIBERIAN COLLECTION CHECK PROGRAMM

PROMO CAMPAIGN
== NOKYMAWA
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BEST PRACTICE

SHOPPING IN MILAN WITH ALEXANDER ROGOV




Development and implementation of a turnkey promo
campaign:

Development of a creative concept and design
layouts of all advertising materials

Development of a creative concept and design
layouts of all advertising materials

Website development for sales promotion and prize
drawing https://SKpromo.ru/

Production of POSm and stickers for promotional
products

Promotion of the campaign on the Internet and
social networks

Attracting the attention of the audience for the purpose
of additional coverage:

At the expense of public publications, the prize fund
of the campaign, celebrities

Due to an attractive bonus for participants-the
opportunity to become the main character of a TV
show with your favorite star!

Special promotion in cooperation with the federal
retail chain: an additional prize when buying one
product only in the Magnit stores
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FASHION PRIZES FOR A STYLISH BRAND
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g BALTICA. NEW PRODUCT LAUNCH
INTERACTIVE SAMPLING TN s
BARLEY BROS i, 1 ‘
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UNIQUE VENDING MACHINE
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’ BALTICA.

INTERACTIVE SAMPLING
’ BARLEY BROS

LOUNGE ZONE BARLEY BROS IN BUSINESS CENTERS AND ART SPACES
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THANK YOU!

+7 (495) 648-95-05

17 Dukhovskoy lane, building 10, loft 8, Moscow,
115191, Russian Federation

info@bepractice.ru
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tel:+74956489505
mailto:info@bepractice.ru

